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9 out of 10 global users will ignore your 
product if it’s not in their native language.

nimdzi.com/project-underwear-a-study-of-online-buyer-behavior-and-how-language-affects-user-choice/



SMEs make up 99.8% of
the business population in the UK –
but just 1 in 10 SMEs export.

https://assets.publishing.service.gov.uk/media/688b1f6f1affbf4bedb7b11d/our-plan-for-small-and-medium-sized-businesses.pdf



Translation is

the easiest and fastest way
to unlock serious ROI

on your export journey



Translation is…
AN EASY WIN





Translation is…

A LEGAL REQUIREMENT



https://trade.ec.europa.eu/
access-to-markets/en/
content/guide-export-goods



Translation is…

BRAND-CRITICAL
RISK MANAGEMENT





Companies making use of
language capabilities are

30% more successful
in exporting than those who do not.

atc.org.uk/research-and-initiatives/lo-c-30-report/



Case Study 1
Concrete Canvas Ltd,
specialise in construction 
solutions in the civil 
infrastructure, mining and 
petrochemical sectors, 
needing website translation 
and localisation into French, 
German, Brazilian 
Portuguese and Latin 
American Spanish.

Translation Solution with
The Translation People

The company produced bilingual 
glossaries of company-specific 
terminology that was approved by in-
country Concrete Canvas staff.

Native speaker translators worked on 
the content, then fully-formatted and 
branded PDFs were produced in desk 
top publishing for clients to download.



Outcome
Concrete Canvas were able to make their website 
more accessible to potential customers, clients and 
partners around the world. Just one month after the 
launch the 4 different localised home pages were 
amongst the most visited pages of the site. The 
content has helped Business Development Managers 
to communicate with their biggest target markets.



Case Study 2

Sponge, a digital learning 
agency provides innovative 
training solutions to some of 
the world’s biggest brands 
including AstraZeneca, IKEA 
and Tetra Pak.

Translation Solution with COMTEC

Sponge needed high-quality learning courses 
translated in multiple languages – sometimes 
more than 40 at the same time – while ensuring 
everything was consistent, accurate and 
efficiently done.

Strict legal and compliance requirements in 
industries such as pharmaceuticals and 
technology mean the translations needed to be 
flawless, culturally relevant and delivered on 
time.



Outcome
Sponge were able to consistently deliver 
multilingual digital learning solutions that meet 
the highest quality and compliance standards.
They launched global learning programmes in 
multiple languages and have gone from a £2 
million to £20+ million company over the past 10 
years.

 



So how can you
deploy language capabilities

to open doors for trade?



Scope out your
internationalisation readiness







Map & profile your content
Low-risk nice-to-have or

regulatory & brand-critical?



Profile your content
Low-risk nice-to-have or

regulatory & brand-critical?

Low-risk nice-to-have

Knowledgebase

Blogs

Social media

Secondary website pages

Regulatory

Product labels & packaging

Terms & conditions

User manuals & instructions

Contractual documents

Intellectual property

Brand-critical

Main website pages

Payment pages

Promotional content

Marketing





Solutions & technologies

When using pure tech, watch out for…
• Cultural nuances, taboos, and idiomatic expressions
• Gender, racial, and colonial bias embedded in LLMs
• Hallucinations and non-factual facts
• Consistency and terminology
• Low performance in low-resource languages
• Privacy and data protection
• Differences in outcomes with Neural MT vs LLMs

https://clearglobal.org/



Cautionary tales on tech

Quit Drinking online course
Naukkaa vaikka lasillinen vissyä!

• Have a glass of wine, for example.
• Have a glass of whiskey!
• Have a glass of soda water!

Hotel breakfast
Aamiainen (ei-majoittujat ma-pe 7-9)

• Breakfast (non-military Mon-Fri 7-9)
• Frühstück (Nicht-Militär: Mo-Fr 7-9)
• Petit-déjeuner (Non-invités : lun-ven

7h-9h)



Cautionary tales on tech

Reservation Agreement
Eräiden kiinteistöhankintojen luvanvaraisuudesta annettu laki (470/2019)

• Act on the Authorisation of Certain Real Estate Acquisitions (470/2019)
• Act on the requirement of permits for certain real estate acquisitions (470/2019)
• Act on the Licensing of Certain Real Estate Acquisitions (470/2019)

Via Finlex.fi: Act on Transfers of Real Estate Requiring Special Permission (470/2019)



Find the right
language service partner





Engage your trade
association or network



Q&A
Raisa McNab

CEO / ceo@atc.org.uk

Sarah Bawa Mason

Commercial & Collaborations Lead / ccl@atc.org.uk
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